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1 Imc Tools

2 Advertising

3 sales promotion
4 Public relations
5 personal selling
6 Direct marketing
7 Interactive media
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1 Confidence in purchase decision

2 Use satisfaction

3 Interpretation processing of information

4 Efficiency & effectiveness of marketing programs
5 Brand loyalty

6 Prices-Margins

7 Brand extensions

8 Trade leverage

9 Competitive advantage
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