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Abstract

Designing a new brand alone is not enough and what measures can be taken to strengthen it is also
of great importance. Therefore, the purpose of the present study is to design a model for empowering
Iranian brands with an emphasis on open innovation approach in the home appliances industry. The
present study can be objectively categorized as an applied one and is conducted through a mixed
methodology (qualitative-quantitative). Interviews and questionnaires were used as data collection
tools in qualitative and quantitative sections, respectively, and their validity and reliability were
evaluated as desirable. Having reviewed the related literature and research background, semi-
structured interview protocols were prepared to gather data. The participants were selected among
scientific and executive professionals involved in the home appliances industry using the snowball
sampling method. Also, the statistical sample of the research in the quantitative part consisted of 386
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customers of home appliances in Tehran. To analyze the data in the qualitative section, grounded
theory was applied benefitting from MAXQDA software, while in the quantitative part, factor analysis
(FA) was used. The findings of the research revealed that the factors focusing on the supply and
demand chain strengthen the brand of Iranian home appliances. This study also introduces mental,
communicative, and adaptive strategies which, themselves, are affected by intervening (human and
organizational factors) and contextual (macro and micro factors) conditions. Moreover, implementing
these strategies may have some consequences related to customers, societies, and organizations. Data
analysis of gquantitative section findings after applying grounded theory led to making a final model
based on the factor analysis methodology.

Introduction

One of the benefits of a strong brand is its impact on reducing marketing costs (Agmeka et al.,
2019). Experience has indicated that even during recession periods, strong brands face fewer problems
in the field of sales reduction than similar products which are not considered famous brands (Azham &
Ahmad, 2020). Academic and management schools of thought jointly agree that the power of a brand
leads to profitability and acts as a competitive advantage in the industry (Bianchi, 2014). Although a
powerful brand can have a relatively long life in normal conditions, due to the changes and
developments in the environment, of which technology is perhaps one of the most important factors, it
gradually enters the decline stage. Therefore, the managers and owners of economic organizations and
businesses that operate in an increasingly competitive environment face a constant challenge that is
maintaining well-known brands and preventing their lifespan from shortening. The issue of
maintaining the brand, strengthening it and continuing its life has been raised because building a new
brand alone is not enough, and how it should be maintained and what measures can be taken to
strengthen it, have also particular importance. Although brand strengthening is important for all goods
and services and improves their value (Kleih et al., 2023), the need to strengthen the brand in order to
achieve marketing goals for some industries and businesses, including home appliance industries, is
more than non-durable consumer goods and some products which are simple and ordinary. This
requires providing a model as a guide for managers and researchers so that this vital industry of the
country can be pushed towards brand strengthening in the national and international arena, and a wide
effort can be made in line with the growth of this industry. Therefore, the answer to this question is
vital: what is the appropriate model for strengthening the Iranian home appliance brands with an
emphasis on open innovation?

Methodology

The current research is applied in terms of purpose. In terms of research method and type of data, it
is a mixed (qualitative-quantitative) design. Due to the impossibility of coordination with a number of
experts to attend the joint meeting at the same time and the lack of knowledge of the researcher about
the level of knowledge and mentality of domestic experts regarding new issues in strengthening the
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brand of home appliances with an open innovation approach, the interview method was chosen.
Because a semi-structured interview was used instead of a structured interview in this research, the
interview protocol includes predetermined open questions that allowed the interviewer to assess and
clarify the topics during the interview. The sampling method in the qualitative part is purposeful
snowball sampling and the statistical population of this research in the qualitative part is made up of
experts in marketing and senior managers of home appliance manufacturing companies, sellers, and
managers of the home appliance association in Tehran. The number of selected participants to conduct
in-depth interviews is 6 scientific experts and 9 practical experts. The statistical population of this
research in the quantitative part also consists of all the buyers of Iranian household appliances in the
city of Tehran. Considering that the statistical population of the research in this section is unlimited,
the size of the research sample in the quantitative section was considered to be 386 people based on
the Cochrane relationship. In order to select the research sample for answering, the available sampling
method was used. The process of information analysis in the grounded theory approach is based on
three stages of open coding, axial coding, and selective coding. The results of confirmatory factor
analysis and average variance extracted have been used to analyze the internal structure of the
questionnaire and determine its validity.

Findings

According to the results of the qualitative part, the factors affecting the supply side include paying
attention to price quality, foundation based on knowledge and technology, and organizational agility.
And focusing on the demand side, including after-sales services, encouraging dealers and sales
centers, and the use of effective marketing practices and social responsibility creates a phenomenon
such as strengthening the home appliance brand with an innovative approach. According to the model,
in order to strengthen the brand of home appliances, mental strategies (brand redefinition and
storytelling), communication strategies (emotional brand and brand development) and adaptation
strategies (brand heritage strengthening and brand audit) should be used. Also, in order to strengthen
the brand of household appliances with an open innovation approach, attention should be paid to the
context factors. Macro factors (economic, cultural, social, political and legal factors, industry
characteristics, and competition) and micro factors (costs related to strengthening the brand and
product line compatibility) are among the effective context factors.

Also, some factors and variables interfere with strengthening the home appliance brand with an
open innovation approach. In other words, they facilitate or hinder the strengthening of the brand of
these products. Some factors were among the obstacles and facilitators of brand strengthening
including human factors (expert and knowledgeable stakeholders, expert employees, and top
management attitude) and organizational factors (organizational culture, organizational learning, age,
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and size of the organization).

Conclusion

Considering the results of the study, strengthening the brand of home appliances will also have
consequences related to customers and the society (creating purchase intention in customers, brand
preference, improving customers' perceptions and attitudes, positive word of mouth advertising,
increasing customer satisfaction, and loyalty and prevention of goods smuggling) and the
consequences related to the organization (increasing profitability and organizational stability, creating
a good reputation and image, improving brand value, increasing employee motivation, and reducing
the market share temporarily). Data analysis of quantitative section findings after applying grounded
theory led to making a final model based on factor analysis.

Keywords: Empowering of Brand, Brand Decline, Open Innovation, Home Appliance Industry,
Grounded Theory.
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1. Average variance extracted
2. Cronbach’s a values



\F'\ Qt‘.mﬂ) (FV) @\ﬁ c)u ‘()L@}_ c)\a.i' ‘V.A.})'\js JL.M ‘U’-’-.’J @lﬁ)‘)b Qu:z:u“/ \'f

sluls ) ge ul.aLp Jue 03 ol slasplis s
SN0 /AT ol s el idcnle KMO O e .l

g:,a"\.cf S.\_.a.w\_.:u CJL—«JB;A ‘ui‘;"—‘ ¢l ('/0

el (6 S 4 e
KMO-Bartlett yg03T guli Y Jooo
IADF KMO (5 55 4ig05 Colis”™ jlxo
VeYA/FYE s
a7 IR ST -
iyl g3l
YARE S35 xo g

0550 Jalso M85 GLlid &yl eyl e 53
Jelse .\M.sdcx__d@l_ﬁ A Jgd 5o 5 5d atls
O g Sl 0l 51yl 05 5 p3lis o p O 55
O3-S Jool 5o slins 3dan0las 4l 3509 polas
s asOlEs VGl YL ST 859 polae sluw 5 e
Jeels8 8305 polie O ol ol 60l 0586 Jul s
) 3 YL s e Ly Jaele oS (e
oSG shyls ealgin Jale bl (ol sl ¢S

Lgu)‘ﬁ‘dw“ﬁ"jOJﬂjﬁwL;uﬂi:ﬂ
s o S 1, Shagn Lol sls e 8 051l
U 5 g oal ot 536 S| ol fowt 3l aslizal
S ot 93 Glodas o 5 (5550 (5l e
bL@Tb‘})}bﬁ&uuc&)‘bswshw
b G i Sl b B e ple 5 UK
ol sl g clie Hltle wam 5l i ol o
W.‘d;o)‘.\dlé‘ﬁw\o&"nw)j&;&dﬁ\f
L sbate s ool 0 43 5 0 g donin V9 51 e
= SLaST Jole s SPSS 24 1 53le 5 51 elizal
LS e dele Jow .25 8 &y s bt oles
)waﬁ)\,uiwc&uwp%Zx&j\wLaﬂ\
V gl s (glwesls oSG Sl 5685555 ke
KMO-Bartlett & ys 3T I Jeol> L sl
S35 2 ol Jdoss plasil 05 58l SN 5 ol
J}\f Q‘):;s“ @L"J ddr 5l .ol oyl O’l‘ slaesls
plonil 4y Laosls (53, i ) sl Jole s
ColiS W 50 KMO &,LaT +/0 51 o lias Ll

iyl OgasT gl /o otﬁb\cb}‘_;jaﬂ

e Jolge it i Jole b pmd uibslg I A Joo

oad ! eiwl ole (S 3L 1300 £gaxe 4Tyl 059 polic Jole
SO Aoy | by e 5 (S Ao 9 Wby ey 5
VS NS /Y00 YV LAV aYe /Y00 3

058 Joale glalid 1 oy s O lan peba
! o ol pleiianys b ol o5Y (e Julse
Ab L el il 30d 0505 5 ptn (sla ke 5 ol
b5l s 6 S o3l Jhe CIB 53 s e o Jasls
ot Ll 553 50y o Dy 50 AMOS il
O 03 A e Ly g5 555 il it
5 Lresls 03 5udle i dla it oy (a0t 3 55 cla e

Gl U ezl tal Jal go ol (g 2 ) shites,

O35 o o 50,95 (Senas os jilo 3l el o
L1 Joalse o (St o Sl 1123 5 040
dloes odipl Stal ol ge 655 2 6T L Sl ealinad
S o gl o e ol (Soan L)) 6T
SLEST el oot 0355 ga sdalie 57 sborken
S gl s oLalls | 0K Jale Couls
5358 5 YL JI5a VP gl e slasl ol



100 /)m,a;|jgwu;T/6§ur;l,&w,;;g@ﬂ};;js_,,ﬁ.\;‘ut{@tﬁtsu.uﬁqusd,uu,\}

0Lt 1y S-Sl Jlasl 3l sy Shagin (ST Jute b 5 e (on oS el 3l 5 ) 3 ealizd
a3 058 kte 6 S o0l Jde ¥ S8 Ll 0t
¥ USCs 5 sl e Sl s 1y e Julye

8 n e s i

Model Specification

X2=98.25 DF=96 P=0.062
RMSEA=0.008

X2/DF=1.023

CFI=0.973

351kl o cl> 38 e Jolge (6 w031l S i JCh

AR AT e s
(AT I 1 ddas Gy,
Model Specification

.80 76

X2=769.005 DF=729 P=0.098
RMSEA=0.012

X2/DF=1.054

CFI=0.975

3310kl 5o b iB9 % (el Jote o S



\F'\ Qt‘.mﬂ) (FV) @\ﬁ c)u ‘()L@}_ c)\a.i' ‘V.A.})'\js JL.M ‘U’-’-.’J @lﬁ)‘)b Qu:z:u“/ \';’

a8 e b eda Tt s ol ol (sl

w

J.:x'.'.ﬂw.!a};fzu\.&ﬁb‘(dlﬁ u;‘J‘J‘)u:‘"‘;Cit’

S e 5l gla s s 58 ek s e

e Jolge ki (& 01Nl S il p S 2l A J9u>

CFI AGFI GFlI RMSEA y2 /df DF x2
</avY /Y4 /4% oA /oYY 4% AA/YD
Fhel B S il sdaslan) - Jguer
PCFI PNFI | PRATIO RFI IFI CFI NFI RMSEA | X2/df & e
>0 /00 >0 /00 > /b >4/ >4/ >./q >./q <i/0bd <y JeS kB Ol
 JOFY ¥ia) VY </AAN +/4VA </AV0 </AV0 /Y \/+OF ol dmilone ylio

e I A gri““f’
Jold) 5 5 el se 5 (Gl 5 Canio Lo S5
Lo 85 5 B L s e glaey o
(oped Aned i 5e lava Jal go o 51 (J suames
LT 3,5, L (S SIEE R
sLoul adslis 4 S 5,05 5525 ola e 5 Jolse
s Bla b 5 et Sl s Dslens S
Jols) Sludl Joalge Lsso o OV gmmes ol L5
5 e Sl 65,5 50lET 5o, Oladigd
s b Jals) Slojle else 5 (Jle o pe 25
(O3 831001 5w ¢ Slo 3w (6,8 5L ¢ Slo 3L
SINEPUNEIUEY T QI PP PRI
s il Sl Ly i T
G Ol oo badaly ol alas 31 48T il Al JUos
Ao el slml) analar 5 0L ke b Lo e sladely
GG 5 DSl 3y e g 5 O e 3
5 elb) SRl Pl (alad SLads Ol ke
5 (VLS Gl 51 (5,8 5o 5 Ol itie (5513035
560313 il 730 Ol L Las s glaialy
5 g mlin gl 5 O gl bl Slejle (g5l L
LS OS85 S 58l e b5 g b))
boalgi canlsl 533 1S o)Ll (5L g alaie

SR95 Sdlgds 9 b0
(=S 9 GAS P 9353 Shagh s I
el B Cm o8 s Sl ol 5 B
LeT 4 anlsl 55 4 as 2l sl 5287 55 Sl
S Jeol> o llas (f soeayd ] 0l i ls
AN L eldplonl glaaslozs 5 A4S e
3 i)l Ol ke 5 oSl odeliin p e slas
s by SO el ha b s 5 s Jb e
amg Jold) ab,e Opb S e ble g3 S
58osLB 5 il o (e (5l e (Ced (S
Jel2) Lol O, b 1 55 a5 (Ol Sl
PS5 e Sl G 85 b 5l oy Slods
ULl e ss 5554 5 UL Ol b b
lodody sloml Eel (ol S e 5 55
6237552555 b (Kb o315k o5 Ol
A L 58 e slaey e bl 1558 0 5L
Soee iy j2) (a3 (slas al 1l (SO g5l
5 ible 15, (Bl g oS b 5 sl el
St 995 1 Sl e Sy 58) (SL 5 (L A
el L L s sty ¢ ropan 13,57 03linal (L
Sl Joalse s L Sk 6osT 5 3,00, L S
Jolse coalal Jalse Jold) O false 5 S a5



A% /)&A»,.,;Uguwuﬂ/sisur;t;wﬁjgéuu;ﬁ,)ﬁg‘ugglﬁtsu.\sﬁg}zsu\bi\}

Loy 5 dil oo b 4 O 5 & 545 0
Pl g AL 0L e e s 3 50k 53 (o s
Ol e Suils 5 oS sl DL el o Jin g5 e
RS g sl S S i s
oS EP S\ PLED- g WV VN SR E Y 5o
Tl 5 (e Dlad 5 Ulsea e Gl et
SMS s sla iy okl 5 Lalad o pas
O 5 4 O paame l diws nl Coale b conlize
g5l Gl (S el
S s 5 6ls g NI e (5l e
Ul ol Coly (659 0l adomy Ll 15 )5 saltuew
s o S B Pl Sl g g o Folss
O35 SLaisld S8 i L2 s o 2lgiey 0l
e S e Ll S s Sl St )
PGS LS Ay s SN e A5 55 15 syl
L3 ol o 3 oty s 51 (65l 3 bl
G 3 6K el A5l Glodsalis oS 8
4SSl e 355 SLa LB o e (e
OUT suiastyl slacs,ysT 55 5 Lacs,yalis 3l eslixul
N ST ESLS 5 Gl Sk a5 4 il
Lss 53 43 T 50 Lo 5T 55 o i
P N e (Y S P I S PP
55 4l g s Connect Home il , i ,>
(rman 355 MG 5 b 5 Sl glals s
ssbiean Gy slal 5 dr 5 5 Galod do-l g sl
GlessT s Bl s 25 50 G55 il
eIl i p S o8 g Ll e 3 8 e
Sl S o3l wlinka 348 e Syl S
ol 5 (K s A e 3 555 slacssle 4
pilsd S S A 5 GlalS 5 i 58 ol !
b 3 a5 5 s 6,8 e ( Sl

r)lﬂw):dwdhdﬁo\ﬂbdlﬁ&lﬁ-l
el 0k 5151 DUl ) o 55 dn 33 SOl

el i S o8 e Jelse Sl 6l @
ssbas s glalis slal ele 4 L Gyt (Sl
I Flen Cools sa 7|z (s 4 5 Ol e
S 58 Ul g r s 65 i cladl s 555 g 5o
il dl e Gl b1y Y gaames ol

g S8 1y 3 e se glad sie L Ol ke @
by 5 (68 mna (sLS bl I e b S
laadsie mils s 5 oy p L Ol e 355 OUT
S &5 52 Al § (e Bl g S g s
Al azdls s S LA Wy o e

DS AL b (Sl g5l nis Ol e @
Sl 35 Slewemas S0 5 0 K il 4
2,8 b s 1y olaks

SO 3l S s s el
Olgiean 5358 L p Co o 53 Jogod oo s0 il 5 (00
slgmieg rbalinl ol e (B85 Cu e S
DL Ol S STl OV s B L 555 0
gdas alS ) OV peme ol 5 5 GE6OL ke
el S o O sl esli 5 S (slas )kl
W5 535 plold Chsa | 0L 2he ot 5 Sl
Colw 5 b eSS b aiS blod 55 OV puames
(=1 b s baslaleal o g 51 e OV e
PSS bz S50 Gl s 5,8 5 Cotle
03 83,8 slasleiy J—<l-’ u—<‘- S eslazal
S st la i) (SSUs o3l Olalad el o5 o
el T Sl ge 5 b g s 68,5 eS8

L Ol 5 o8 Sl ol ge oy e 31 (S e
A B el s G (S 31 5 e

ﬁﬁ@ujﬂto_ﬂtw\.sﬁ@@\ﬁ\ﬁupu



\F'\ Qt‘.mﬂ) (FV) @\ﬁ c)u ‘()L@}_ c)\a.i' ‘V.A.})'\js JL.M ‘U’-’-.’J @lﬁ)‘)b Qu:z:u“/ \'A

53 OT oLl 11y 0diks s J sames 84S a5 0
A i ST BT s 1L 5 i s
) 5 b e K b o sa S5 a5 Sl
Ghlis 53 alsa sl Ll b 5 08 A8 5
Ll (St o3l el Oglize o lilar 0SS
S dipb Al e s a5 bl s 0T L ol
5 GBS 53 b pge (S 55 6K Ol e f 0 s
AR S ps a8 8 55 B gla il ol
aS Cnl OT o) o ol 55 (63 5y slaslgins
L oS S 31 1y S ys ol sl 5 el oK S0
Oyl pmoman AEL axils u‘"ﬁ’("” Ob i lajls
(AL sls ( S 5l Oyl 5 4 Oliis
g S g8 4 0 Ol ke bof g slayls 5 e, 5
Aalosl o OY gemes oyl

Pl S e U b o slaasl 5T w51
Caner 53 b O pds a0 QLT 5y o o5 WS 5
S s b a5 o (glaal 555 0 Sty SO 51
EIN OLS ) & 5 g Uoks Doy gy 5 0 50 (slar|
Lol plonil ay ) B lnay o 5 aS
slginy (pmomen Lad ol amsle s el
B R R P
358 Al a5 A S5 53 S e e
bé\;— (.)'\)S &1yl o) &l)ajia 63 )8 sl
(s e Olo sl Ob gomade a Ccla s 5 Lol 5
plaslg e g bl c(a))(aL_A\ NN
ol (G146 BN 5 el e g sl

S gdmee g a8 il 0ledl b bl o
23 5 ele OLE 15y (o s  Kins,
3 i Lo Sl Cxis
Olslil Ol ytoas LT L abuas plonil OISl by S

jwmc‘y}muﬂ‘:\wfd})%wb

Sled s jleslawl ¢ opl sl el OV 5 o
P 533 LalS b ol Ol pdes b 5 (o 5lie
3 s slas sl silei,lay 5 6,8 )8 .
Cwlo) g opl o 38 slaslgis }iiz

U 5 st gty (has 5 Slaasil o e
OLaT ssliml Lyl ¢ 1yl (S gl 08 s b
Sl b SV smams 0l s 351y Dotz
5 0L s 1, Sleds EEUPRESTIRVIPE IR
Slodst D1y dms 13 T e mwes 55 clie Ol
3 pmn KU 515 55 b Sl e b o e
Olej 53 5 4l 5 Lo 5 ol et OKs 55 b J e
Az s pl 53 LSl da 3l oddoslsods 5

Sl S Ll Sl ol glas
I - WU W} P K -3 PN |
e s bbb Slles plasil ) s lateas 5 us
Y g 5 355 Gl S s gl 5 SUIS
Nosthe 5 mlia 283 5 s Sbml Sa b ) 5
gV 4SS E Cods slaylil s S SiP
S i el 53 (58 5 pim L )
o Slasy sl (bl ol ol LS
ClaaS s ol an i SLbLS 5 SLeMb
Cods o b Wil oo ol 5 e sa ol
2363y 5 hes L, sloml sl 5 45,8
bl g Las sl Gler o gladkate ( Jo1s 0L 2t
3 g 4e3Y S 0,8 S )y oo b 15L
baslgiios Sl Glioo gy g > OL 2o b Juled ol
2 583k sla,sT 53 S, b T sl O ki
el 5 5L 0o S ey a5l Dyl 05 0 o]
3, s il s gl (S g
3 Se i) e J pams OB A 5

L odSTul g Al e a8 sl olac Jled



Ve /5 5 sl b LT/ S 51 s 53 5k 5557503, 005 2 ASTB L St (slaci o5 Jole 1 b

20T (s 4 S Gns S5ty 5 S 5SS
Q}J,'ch;\ﬂg A5 0 OV gz ol Ly S a8
g odd Syl e ggde Jde bl e ot Je
T SR8 GLLaS plal (ST sl ey el
STl iass ol p bl ol gl o) )
S s 538 wlie gl OLL 53 .ol
SR ol g 0l Kaassy o5 sladie b sl
s )3 Caliben O ol o€ 51y o5
D) gt it O bl i g 0dd 23 )

Wl a4y

plowl bt i ol 3 Ll G b3l olS
sty 55 P ol b e T sl
caibaT by (oS7 chagy 2 paly Sl eslinal b sd oo
T gl 53 T ot Ol Ladls) 5 Jis
LsdeTomwse mls 5 (1 3T50 K05 (s mlo)
ORI 9 eed 3 g A lie fa g ol el
lodsin 5 slul olod 4 JalS 5 molr JSiay 1>
35555 L (Sl SO 3l 45 o 55 s
O St s 3 4 ol ol 6ol ol astls s 5L (69T 5
i Jealse 31 S 0t o sl e T

Gome g o Lol 5 L a3 o ol e o o

3 839795 2 B b Sl (S p3lg) ¥ B S F0 dgllin 1)) Jgor

Wl vl el a Al s el fFlr] Y] il 5o
b —okins 5
OO0l |0| 0|0 @ 0| @ ®|0[0|® |0 |G| vy oS
O|O|®@/O|®@|O[0O|O|O|O|O|O|O|O|®|O|O|O|O|O|O] e 3 S
o, K
O[O0 |O0O|0O|0[0|®|®| @[O0 |0 |0 | @|® O O[O0 0| v | 5 54
o, K
©O©©I0OI0|0[0|® | ®|®]|0O[0[0O(0|@|®[® | O @0 |0y o)Ka,
©@|®©| @00 |®|[®|0O|O0O|0O|O|O0O|0O|®|O|@®@|O|O0O|O|O |0y il
® O|®@ O|O|O|O|O|O|®|O|O|OCO|O|@®@|®|®[O|O|O|O] v 5SSk
o, K
OO0 O|I00|00/0|0|e 6 & O @0 © 0 e 6 @& \a .- kL
® ©(O|0O|O|O|[O0O|O|®|O|O|®|®|O0O|®|O0O|O|@®|O|O |0 vy Sk
3 S
o, K
® & &6 6 6 0 0 06 6 06 0 0 0 6 06 O 0 0 6 0 0 . ..
o

Slmo s 6,8 5S4 5 o)k 0155 (V) ¢ iy b
tgaliazsl Jalge (4) 0lejlu Sl (A) ¢ 50 L5150
5ot Jralse 0 ¢ ezl 5 Kan 5 Julye (14)
clad i (W) 6,y s Cmio sla S 55 (VY) ¢ 556
(10) ¢J smamen Lozt (6,8 5l (VF) 65 o 55 | L5 je

Gl Otle v gze GLLIG® ¢ |5 GLLIG
ol e (M) s (N teiS asasg (V)
) ¢ elaz! C gna (F) ¢y 9l8 5 201y o e

F e s la Fauls 3y 8) ¢ 59,85l m Slods



\F'\ Qt‘.mﬂ) (FV) @\ﬁ c)u ‘()L@}_ c)\a.i' ‘V.A.})'\js JL.M ‘U’-’-.’J @lﬁ)‘)b Qu:z:u“/ \\'

i il Y3 o (V) (oS5 S s
A Catas Ol gl o5 I Ol o S
5 iils iyl i )T LbOLL O g Dbl o
Dl 5 el o ails olazrl p ple 5 3Ll

Ol

(ST Lo pdame 5l Ljly Olebor 0155 5 e
030l b Ly 3 ol 35 (VWAR) s
Copede abmal (o5 iy Coadnd daw i |
FY-AY (O i

tdsle 3T eagls ¢ s ¢l (O id> (g, LgS
¥RV o) (- als midas g Ais\v:la; (=
A ST L s Sles I8 51 6,8 5l
NG o S5 b (slas pnly . olazor| CJ s
AYF-VFO

tdole y3T a3 ¢ o ¢l (O (5 ,LgS
OVAV) 6,0 o5 als (bdas 5 odie ¢ 25l
e 3l e S 53 A J gl (s SN A1
DYV (PN ¢ 5L Co it Sl

OYAY) ois 5 SLals i G 5 dvaw o3l jp sllas
(e 3 e (9 23 S J{cpppye
Sl (7)) S 5 (63, g0 dodllas) 4 (sl

N VNS AN+ (g T ke

Persian References

Danaee Fard, H., Eslami, A., & Magsoodi, E.
(2018). Application of Grounded theory:
constructing of organizational
indifference.  Tehran: Imam  Sadegh
University Publications (A.S.).

Eyvazinezhad, S., Parsa Bilour, M. R., &
Akbari, M. (2019). Improving the mental
position of brand by improving the brand
personality: A mixed study. Journal of
Brand Management, 7(1), 47-82.

Haghighinasab, M., & Kamyabi, R. (2021).
Assessing the brand positioning of

o (W) ¢ G385 (1) ¢ el a3
o 55 Ll (14) 60k 3L 631051 OA) €0k sl
(YY) amal= 9 Ob yiin U Lo e (sladaly (Y4) s

0ol b g e sladtaly

&b

Lol So e oo (V92 2) G ) 3 Joo o
Al o L]

3ol OF88) bty ¢ LlS 5 05ie ol -
NN - Y USROS JN B 9
i oSSl eslial Ly OB U o e
N oo ol lib Sl & i (S0
ATNAEANAL

(83 5—waia 3 45T PO S [ JLRENE SO Y
Ll iag i ] 5l (VAY) Ol
ol L CF L b [ ae g 5L bosls
($)Gske ol oKsls oo jLasl . ile L

OFN) Ly s cs2 0l 5 Lo e el 3 o)
slasaly o5y Calss g Sleds gLyl I
Oldimr . 2 gl b ST 55 (6 e slablas
A=A CONY o o oblib

3 b ¢ il ) € e ¢ o £ 448 o
2 AT LS e SOV ) iy s in
DMl e s 5l 65T 555,50, L sl
sla_tng i S8 5 o Ol il gl s i
FEVY ()Y e s g a0l

Al A (0L g 0 0315 8Ll 5 s (S s
Ml 5 SLeMbl (6 g g ST .(1F44)
LS 0s omile B L L s p ol
oyl Sy ke b Y puame 55 4

Ya-0. (F cJé.guiJ/J


https://www.adinehbook.com/gp/search?search-alias=books&author=%D8%A2%D8%B0%D8%B1+%D8%A7%D8%B3%D9%84%D8%A7%D9%85%DB%8C&select-author=author-exact
https://www.adinehbook.com/gp/search?search-alias=books&author=%D8%A7%D8%AD%D8%B3%D8%A7%D9%86+%D9%85%D9%82%D8%B5%D9%88%D8%AF%DB%8C&select-author=author-exact
https://www.adinehbook.com/gp/search?search-alias=books&author=%D8%A7%D8%AD%D8%B3%D8%A7%D9%86+%D9%85%D9%82%D8%B5%D9%88%D8%AF%DB%8C&select-author=author-exact
https://www.adinehbook.com/gp/search?search-alias=books&publisher=%D8%AF%D8%A7%D9%86%D8%B4%DA%AF%D8%A7%D9%87+%D8%A7%D9%85%D8%A7%D9%85+%D8%B5%D8%A7%D8%AF%D9%82+%28%D8%B9%29&select-publisher=publisher-exact

MY /)&A»,.,;Uguwuﬁ/&isur;t;wﬁjgw,u;ﬁ,)ﬁgtgglﬁtsuxﬁgﬁbe\}

towards brand reputation and brand image
on purchase intention and actual behaviour
in e-commerce. Procedia Computer
Science, 161, 851-858.

Allal-Chérif, O., Climent, J., & Berenguer, K.
(2023). Born to be sustainable: How to
combine  strategic  disruption, open
innovation, and process digitization to
create a sustainable business. Journal of
Business Research, 154, 113379.

Azham, N. A. A,, & Ahmad, T. A. H. D. T.
(2020). Brand reputation management and
brand experience towards reputation of
Malaysian polytechnics. Jurnal Intelek,
15(1), 98-106.

Bank, S., Yazar, E., & Sivri, U. (2020). The
portfolios with strong brand value: More
returns? Lower risk? Borsa Istanbul
Review, 20(1), 64-79.

Bianchi, C., Pike, S., & Lings, I. (2014).
Investigating attitudes towards three South
American destinations in an emerging
long-haul market using a model of
consumer-based brand equity
(CBBE). Journal of Tourism
Management, 42, 215-223.

Farjam, S., & Hongyi, X. (2015). Reviewing
the concept of brand equity and evaluating
consumer-based brand equity (CBBE)
models. International Journal of
Management  Science and  Business
Administration, 1(8), 14-29.

Joshi, R., & Yadav, R. (2018). Exploring the
mediating effect of parent brand reputation
on brand equity. Paradigm, 22(2), 125-142.

Kapoor, A., Sahay, A., Singh, N., Pammi, V.,
& Banerjee, P. (2023). The neural
correlates and the underlying processes of
weak brand choices. Journal of Business
Research, 154, 113230.

Keller, K. L. (1993). Conceptualizing,
measuring, and managing customer-based
brand equity. Journal of Marketing, 57(1),
1-22.

Kleih A., Lehberger M., & Sparke K. (2023).
Preference for branded fresh produce and
consumers’ need for uniqueness: A mixed-
methods investigation of consumer choice
and thought process. Appetite, 180,
106321.

Kolbl, Z., Konecnik Ruzzier, M., & Kolar, T.
(2015). Brand revitalization: Don’t let your
brands turn into sleepyheads. Central

cosmetic products from the consumers’
perspective by using the perceptual map
technique. New Marketing Research
Journal, 10(4), 151-172.

Ismailpour, H. (2020). Fundamentals of
Marketing Management. Tehran: Negah
Danesh Publication.

Kohyari Haghighat, A., Feiz, D., Azar, A,
Zarei, A., & Dehdashti Shahrokh, Z.
(2020). Prevention of brand performance
decline with emphasis on the role of social
responsibility. Commercial
Strategies, 15(11), 134-145.

Kohyari Haghighat, A., Feiz, D., Azar, A,
Zarei, A., & Dehdashti Shahrokh, Z.
(2018). Designing and explaining a model
for brand decline in food industry with
mixed method. Business Management
Perspective, 17(34), 53-70.

Mazlumzade, S., & Haghshenase Ashani, F.
(2019). The effect of viral, sensory and
direct marketing on brand revival (case
study of Arj Co.). Journal of Educational
Administration Research, 10(38), 107-126.

Rajabipoor Meybodi, A., & Javanmardi, P.
(2022). The effects of service failure and
brand transgression on customer coping
strategies in internet taxis. New Marketing
Research Journal, 12(1), 177-196.

Saber Kohne Goorabi, M. H., Iranmanesh, S.
H., & Jafari, P. (2021). Technological
entrepreneurship  model  with  open
innovation approach: Sustainable
development of oil and gas knowledge-
based companies. Journal of Program and
Development Research, 2(3), 44-71.

Safavi, S., & Taherzadeh Mousavian, F.
(Y+Y%). The effect of information search
and social information on brand
enhancement with the mediating role of
brand involvement in Chanel products.
Business Management Quarterly and
Knowledge-Based Works.4, 29-50.

Tofani Sharifi, M. (2011). Investigating the
reasons for the decline of Iran's national
shoe brand from the point of view of shoe
industry managers in Tehran province.
MA thesis of Faculty of Economics and
Social Sciences, Payam Noor University,
Tehran.

English References

Agmeka, F., Wathoni, R. N., & Santoso, A. S.
(2019). The influence of discount framing


https://www.sciencedirect.com/journal/journal-of-business-research
https://www.sciencedirect.com/journal/journal-of-business-research
https://www.sciencedirect.com/journal/journal-of-business-research/vol/154/suppl/C
https://www.sciencedirect.com/journal/borsa-istanbul-review
https://www.sciencedirect.com/journal/borsa-istanbul-review
https://www.sciencedirect.com/journal/journal-of-business-research
https://www.sciencedirect.com/journal/journal-of-business-research
https://www.sciencedirect.com/journal/journal-of-business-research/vol/154/suppl/C
https://hs-gm.hessenfis.de/converis/portal/detail/Publication/12487066?auxfun=&lang=de_DE
https://hs-gm.hessenfis.de/converis/portal/detail/Publication/12487066?auxfun=&lang=de_DE
https://hs-gm.hessenfis.de/converis/portal/detail/Publication/12487066?auxfun=&lang=de_DE
https://hs-gm.hessenfis.de/converis/portal/detail/Publication/12487066?auxfun=&lang=de_DE
https://hs-gm.hessenfis.de/converis/portal/detail/Publication/12487066?auxfun=&lang=de_DE
https://hs-gm.hessenfis.de/converis/portal/detail/Publication/12487066?auxfun=&lang=de_DE

\F'\ Qt‘.mﬂ) (FV) &\ﬁ c)u ‘()L@}_ c)\a.i' ‘V.A.})'\js JL.M ‘U’-’-.’J @lﬁ)bb Qu:z:u“/ \\Y

European Business Review, 4(2), 5-11.

Kucharska, W. (2020). Employee commitment
matters for CSR practice, reputation and
corporate brand performance- European
model. Sustainability, 12(3), 940.

Li, C., Cui, Z., Chen, J., & Zhou, N. (2019).
Brand revitalization of heritage enterprises
for cultural sustainability in the digital era:
A case study in China. Sustainability,
11(6), 1769.

Macelloni, E., Beckers, M., & Salmon, E.
(2020). Brand revitalization in the music
industry: A case study approach.
http://lup.lub.lu.se/student-
papers/record/9001352

Mahmood, A., & Bashir, J. (2020). How does
corporate social responsibility transform
brand reputation into brand equity?
Economic and noneconomic perspectives
of CSR. International Journal of
Engineering Business Management, 12,
1847979020927547.

Meireles, F., Azevedo, A., & Boaventura, J.
(2022). Open innovation and collaboration:
A systematic literature review. Journal of
Engineering and Technology Management,
65, 101702.

Mduhlbacher, H., Raies, K., Grohs, R., & Kaoll,
O. (2016). Drivers of brand strength:
Configural paths to strong cognitive brand
equity. Journal of Business Research,
69(8), 2774-2780.

Shin, H., & Perdue, R. R. (2022). Developing
creative service ideas through hotel
customer engagement for open innovation:
Focused on empowerment and motivation
processes. International Journal of
Hospitality Management, 100, 103077.

Strauss, A. L., & Corbin, J. M. (1998). Basics
of Qualitative Research: Techniques and
Procedures for Developing Grounded
Theory. London: Sage Publications, Inc.

Tinashe, M. P. (2019). Consumer Beliefs and
Brand Revitalization: Case Study of OMO
Detergent Brand. Doctoral Dissertation,
Uganda Christian University.


http://lup.lub.lu.se/student-papers/record/9001352
http://lup.lub.lu.se/student-papers/record/9001352
https://www.sciencedirect.com/journal/journal-of-engineering-and-technology-management
https://www.sciencedirect.com/journal/journal-of-engineering-and-technology-management
https://www.sciencedirect.com/journal/journal-of-engineering-and-technology-management/vol/65/suppl/C
https://ideas.repec.org/a/eee/jbrese/v69y2016i8p2774-2780.html
https://ideas.repec.org/a/eee/jbrese/v69y2016i8p2774-2780.html
https://ideas.repec.org/a/eee/jbrese/v69y2016i8p2774-2780.html
https://ideas.repec.org/s/eee/jbrese.html

