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The Role of Brand Personality in Stimulating Mobile Purchase Decision; Considering
the Intervention of Brand Trust and Advertising Content

Hossein Khanifar
Mohadeseh Dehghan Chachkami?
Morteza Solatani®

Abstract

Brand personality and brand trust are considered as the fundamental concepts in the field of
consumer relationship with brand. Although researches on different aspects of brand are
clearly increased in different fields of marketing within the recent decade, but the impact of
brand personality and brand trust has been less studied. Since such concepts can play a
determining role in consumers’ intention to buy, the aim of this reserach was to evaluate the
impact of favorite brand personality on purchasig decision of mobile consumers with regard
to the mediation role of brand trust and advertising content. The brand personality model
sugetsed by Miss Jones et al (2009) was applied in this research in order to determine brand
personality. This research is practical in terms of objective and it is survey- correlational
descriptive in terms of data collection method. Statistical population of the ereserach consists
of the students of higher education institutions (universities) in Qom. Moreover, sampling
was done using cluster sampling method. Furthermore, data were collected and analyzed
using questionnaire and factor analysis and structural equation modeling via Amos software,
respecively. The results showed that among the five dimensions of brand personality, three of
them including responsibility, dynamism and courage have a significant impact on brand
trust. Also, the three dimensions of responsibility, dynamism and being emotional have effect
on advertising content which is a mediator variable in this research, while the effect of
courage and simplicity were not verified, but the impact of brand trust and advertising
content on purchase decision of consumer were confirmed.

Keywords: Brand personality, Brand trust, Consumer, Purchase decisions, Advertising
content.
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