5 Ul Ol i gh - el asllad 5o
WA Obins 3 Gl s o5lod o3l Jln
NNy b TN il b

P —VA e

Ob e W B 1) 9 Sl Wi oy w3

" ol JLS oMl 7 ol e dene
O o&ils skl -
O o&ils ko =Y

Ol 3, e oKils MBA iyl it )8 Y

o
23 OB A U e 5 5L, 5 0T laadl go 5 Slodkst L1055 5500 o s (8L g 55 ol G
OT 51 35 0L zie &S ysl (6,8 IS8 &8 Cnlaplojle &S > Earb b @ly 55 gl el .ol Hlail L
S s 8 e IS8 Olaad s Olejle slaply bline (STl guamme 51 0L e (AET 51 ey 355 00 (5L
B B e Ty S P L SR SUS L TR RERCC S
DL,y 5 Sl Wy ess 5,0 Fge ol 0 0T b bt (s slasly 5 SISyl (6,8 ISKs 5 5 -
OB A s e oy 5 b0 5 T o Loty (ot 05,8 2 ) nlin (Sl iie DSl b e 5 43513 5 Ay 5
s (a4 255 Olisl o 53 SSUL O e aolidin 55 o b 51 Gaiond 2513 il S s
.C_,_w\4_:.59;(:\_?&\gbwougg@g}j)géﬁfdﬂé)b]’wlq-Q:ﬁ:)mu‘gs\?}?L.Af:ﬁfu.a
Jol sl ol el .ij;éwTj‘MuMﬁ b 5 Oluabl (gl 5 5055 3550 YAD (65T & gas sl
0 0las DU e 2 52 56 4 015 o0 e 8 51 dules oo Ao 1) o 0l e b ilas Lol s Gedions |
Tt 3> DSl L e ol oS Jlo 5303 8 o)Ll 0L e b 5 0T b5 8 5 oI5l e 5 0les
S S S eme et 5 5 6yl3ls 53 STl 5 Say3 Jell Ko ine 5B Cpiman 3,10 gl
G50 S35 2 o 56 e 5355 on (B fhe S35 DI S G Janll oS ol Sl il

DL Sleds Lpopg

shahhoseini @ut.ac.ir U9 jme 0 ki 55 3



4. QM}}&QLCFA)MLJ}‘JL»&J‘,S&L_)U\{Q@J/?F

4.7>=:6T 46)\56‘3 cau\;fdjm 6‘)3‘ cowg_'}}m 'L.'.J’;- )L’é} cQL&Jﬁ- u\.;fv °}.‘J U';-}-)‘ :‘59\315’ ‘Shaj‘s

CCpSan 5 o3 VA4 (L Wl dIs 5 65 56
LBl 3 e i 45 555 00 sl 5 (VA
S (V484 ot gs) il acils Jbo Sleas
e gla Al LY s cle o JL olus
S I 5 Jb Sleds lat  4S) sl Lyl
Liyls oS ol ol 553 5 S 0S5
5 onss ANy sl s 5 6550 7o)
GG T )OS 5 dU S (Yoo F o a )
X0 2SS 5 55 5U5kes cnl esdle 01448
o Sl Sleds GBS ol 5 0SS e 0Ly
SR (a3 AU g (oS el (e D) 50
slns Lgs leals plasil 1) HLST onl a8 o =T
;P.&Jﬁdb_q-\dj_@uuﬁ);)cbj\é.\}\
S 00 S o VAN Jl s ot gs lasy 515
5 el 7Kl Jle Sloks 3350 S
Sl Lol 5o oo LS 05 S50 4 O
el JSn Kk O ke 6
(ST s 53 by 5 ooy (2 Jamma o
VLS 5 i 4 Sledst 4l 53 Sl o 1S
U i GlacSOl 5 o i S )3 oolas
23 osme (6 ke GLasSUL Oy g 4 (53L 50
cnadaly obolL Sle 5 d el G o OT 0T s
35 ool o Olse 4 |y (6 i (g,lolo g oS
Silwesly g3loul L g bosee ol j5uls o

7. Berry, de Chernatony & Dall’ OlmaRiley, Dibb
& Simkin

8. Devlin

9. de Chernatony & Dall’Olmo Riley, Devlin &
Azhar, McDonald et a., Jones

5955 ol oS Sless S5k
4o

So5iS 5 adbie ;2 53 (6 STl Cxio 055 ol
ol laylis olocl GYL 1) us) dals
St i 5 Gt S s P
S5 2SN Dl 1 63 28 bl 5 Sl slaslil
Ulos g do OV games sl 9 Sleds wlyl 4o
ol ade 4 (Yoo (O sios a6 S )
s sber a8 dlis a4 eSO Sler <l
6o 8o pily) s e Sty 531
Hllw 55 (6oL Ol i slowl el Sl o
(i VAN (Sls) Woleds (6, ATl i
FYSUL{EPTVC G DL PRI PP IPRGIN LGN PR
ek ) (1880 O s oY ) 0L S
(e Sleds gladlejlu &8 Llods Esls (gl L
Cra3l s ns) e sl 3 6l S8
Loty s dissl sy s lp plas 5 (YooF
(o d3) AST S 3 3 5 Olajlu (ol g (D
53 40 3wl ol (V48Y O 515 5 5,0 44A
st S sl sls JbLdus o) gl
T (G VROA (s ey o

AR5 035 rpale b (S5 o 4 iz
1 T ooy b)) 35 5 Sladst Sl gt

63 Yoo o m) il e Sl s Sleds (gl

1. Néllis, McCaffery, & Hutchinson

2. Robinson

3. Debling, Harris, Howcroft & Durkin, McDonald
eta., Milligan

4, Devlin & Azhar

5. Sounders & Watters

6. Debling, Harris



70 /QE}&&J})@)}QLA&.UJ{AE}&)"J

o Ol 3L 5 (o BT 50 g 5 o Juae OT
(V88) ST ey 55) L5 o OT

5,8 ol DDB bl Law g 47 ik 5
A oy gl Olajlo i 5150 O ot
sl BT B4 g8 Ay & Dlo st S
I Sose de o 5 e Ol lagaly cdia
118 YA B )

(/50) &, 5l AET -

2 5 Comaid (p yghe (Db g0 S -
(/¥8) & 2 el s 5 o slize

O S s e o 5 bailis el &yl —
(/%) (g Atins (S (S )

ol OB A O pmn 1 5 3505 5 sl -
=8 e (6,13 5 0 el STl Cand s o
(/XF) o€ s

o Olste 4 A8 ST Juke o 86 ta a3
I8 Sl s edd )l Glags) 55 o g )
Ly 5 eim s L5500 148 Jlw s Olisl .ol 43 &
Gladisn ¢ STyl CwiS 5l A8 sl ol
la s s 57w 4 slsls (b Gl
(o 3 235 SLAJUS 5 (5 gime B O g) '

Sl oz ST By )50 dibe pl s ST 0L

Sl 0
oS 8 oyl

ST 3 51 (glas sazme Joldi 0S5 ume 5l
S 5 5LeT b 5 51 S o8 ol (K585 S

S, 0888 (n) dl e aalsl 75 O e

3. Brand-Name Awareness
4. Perceived Quality

5. Brand Associations

6. Brand Loyalty

7. Proprietary Brand Assets
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2. Assurance
3. Reliability
4. Brand image
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