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Examining a Structural Model of Consume r Animosity Impact on Boycotting the
Pilgrimage and Recreation Trips to Saudi Arabia and the United Arab Emirates in
Tehran
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Abstract

Recently, the desire to boycott the pilgrimage and recreation trips to Saudi Arabia and the
United Arab Emirates has been increased significantly among the Iranians. This can be
clearly due to resentments and hostilities. The concept of customer animosity that has been
followed up in international marketing discussions seriously can be effective in explaining
such tendencies. This research is a descriptive-analytical research and tries to develop a
coherent understanding of the situation using structural equation modeling. The results of 394
questionnaires showed that stable and situational animosities have the most effect on
customers’ motivations to boycott. Stable animosity has a significant positive effect on lower
assessment of pilgrimage and recreation trips. Situational animosity showed a strong effect
on consumer affinity and ethnocentrism. Also lower valuation, consumer affinity, and
ethnocentrism have a significant positive effect on motivations to boycott. Moreover,
Religious tendencies have a significant negative effect on stable animosity, lower assessment,
and boycott motivation. Such factors explain 79 percent of the boycott motivation variances
and 70 percent of the lower assessment of pilgrimage and recreation trips to Saudi Arabia and
the United Arab Emirates.

Keywords: Customer Animosity, Boycott Motivation, Stable Animosity, Situational
Animosity, Saudi Arabia and the United Arab Emirates.
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2 : Destination Image
3 : Brand Destination
4 : Destination Marketing
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3: Dichter (1962)
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4: Coping Processes
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1: Antagonistic
2 : hostilities
3 : enmity
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1 : Consumer ethnocentric

2 : Consumer affinity

3 : In-groups and out-groups.

4 : Shimp and Sharma

5 : the Consumer Ethnocentric Tendency Scale
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